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About This Report 
We have some good news — it’s not too late to get started in mobile.  

Oh sure, it may seem as though everyone has been doing it for a while, but the 
odds are your competitors are still trying to figure mobile out as much as you are.  

That’s why we created this report — to help people like you sort through all the 
different aspects of mobile so that they can figure out how to apply it to their 
businesses.  

The teams at AWeber and 60 Second Marketer surveyed almost 500 people from 
around the world to identify trends and norms in mobile marketing among small and 
mid-size companies. What follows are some revealing statistics and the key findings 
and insights gathered from the study.  

Feel free to share this report with friends via social media! 
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Key Findings 
What follows are some of the key findings you’ll read about in the report: 

• Primary Goal for Mobile: What’s the primary objective for a mobile marketing 
campaign? 62% of the marketers we surveyed said their main objective was to 
generate leads. Only 11% said their primary objective was to increase 
engagement with current customers.  

• Mobile Still a Mystery: If you find mobile marketing confusing, you’re not alone 
— our research indicates the number 1 reason marketers struggle to get started 
in mobile marketing is because the complexity of the platform.  

• Mobile Websites are Most Important Platform: 53% of those surveyed said a 
mobile optimized website was their most important mobile marketing platform. 
15% said mobile display/banner ads were the most important and 9% said SMS 
and/or MMS was most important. 

• Calculating ROI Still Confusing: Surprisingly, only 31% of those surveyed can 
calculate the ROI of their mobile marketing campaigns with any degree of 
certainty. 40% said they could not calculate the ROI of their mobile campaigns. 

• Mobile Websites and Display on the Rise, While MMS Loses Steam: When 
asked which mobile tools were likely to see an increase in usage in the future, 
mobile websites and mobile display were ranked #1 and #2 respectively. MMS (a 
cousin to SMS) was the tool most likely to see a decrease in usage in the future 
among those surveyed. 

• Increased Website Traffic Seen as Key Benefit: 30% of those surveyed see an 
increase in website traffic as the single greatest benefit of mobile marketing. 21% 
reported that lead generation was the single greatest benefit. 
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• Marketers Thirst for Knowledge About Mobile: When asked which mobile 
marketing tools respondents wanted to know more about, responses can be 
summarized in one simple phrase: “all of them.” 

Quick-Start Action Plan 
If you’re still a little confused about how to get started in mobile, don’t worry, you’re 
not alone. 

Many businesses turn to digital marketing agencies or email service providers to 
help them navigate the world of mobile. Despite that, it’s always nice to have a 
mobile marketing roadmap to give you a sense of the path ahead.  

What follows are the steps you should take in order to ensure you’re getting 
everything you can from your mobile campaign. 

1. Responsive Websites: 70% of those responding to the research have an 
existing mobile website that uses responsive or adaptive design. Today, virtually 
all websites should be mobile ready, so if you don’t already have a responsive 
site, be sure to update it as soon as possible.   

2. Go Mobile with Email: Did you know that mobile accounts for the majority of 
email opens? If your emails are not designed to be mobile-friendly, you may be 
missing out on connecting with your prospects and customers. AWeber has a 
blog post about this topic, which can be viewed by clicking here. 

3. Steal from Your Competitors: The odds are pretty good that your competition 
is already involved with mobile marketing. That’s good news because it means 
you can study what’s working and, better still, find out what’s not working. Let 
them make the mistakes so that you don’t have to. 

4. Explore the Platform: The best way to understand mobile marketing is to use 
mobile marketing. When was the last time you clicked a mobile banner ad so 
that you could learn about the experience? Have you conducted a voice search 
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via Google on your smartphone? When did you last scan a QR code? (For 
more about the future of QR codes, read this post on the 60 Second Marketer 
blog.) 

5. Register Your Business with Location-Based Services: Do you have a retail 
business? If so, then you’ll want to register with Google, Foursquare, Yelp, 
Scoutmob and other location-based services. Moz Local also has a valuable 
tool on this front.  

6. Run a Mobile Paid Search Campaign: Did you know you can run a mobile 
marketing campaign without breaking the bank? Google, Bing and Yahoo all 
offer mobile-only paid search campaigns for small, medium and large 
businesses. 

7. Explore SMS: This is the mobile platform that most people are familiar with. 
Organizations such as the American Red Cross and American Idol have used 
SMS quite effectively. Some of the best-known SMS companies include 
SUMOTEXT and EZ Texting. 

8. Run a Mobile Display Campaign: The creative and targeting options that are 
available in mobile display are simply amazing. If you’re working with a 
marketing agency, let them know you’re interested in getting started in mobile. 
Some of the best mobile ad networks they’ll introduce you to include 4INFO, 
Aarki, Millennial Media and Google Display Ad Network. 

9. Develop a Native App for Your Business: Apps are a great way to keep 
prospects and customers engaged with your brand. Studies show that the 
more people are engaged with a brand, the more likely they are to eventually 
buy. Some companies that develop customized apps include 60 Second 
Communications (the parent company of 60 Second Marketer) and Innoppl.  

In the end, the most important thing you should know about mobile marketing is 
that it requires taking action. Sitting on the sidelines simply isn’t an option anymore, 
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given the fact that consumers now spend more time on their mobile devices than 
they do on their PCs.  

Review the information and insights in the report below. But remember, information 
is useless if it doesn’t result in action. Put the information in this report to good use 
by developing your own action plan based on the 9-step outline in the preceding 
Quick-Start Action Plan. 

Research Report and Findings 
What follows are the most important insights from the AWeber and 60 Second 
Marketer survey which was conducted over a 4 week period and tracked data from 
almost 500 respondents around globe. 

The results of the survey indicate that marketers have a sense of urgency about 
implementing mobile marketing programs. In addition, they have a thirst for 
knowledge about how to best leverage mobile to drive sales and revenues for their 
businesses.   

Ready to see the results of the survey? Great. Let’s get started on the next page. 

Page �760second
marketer™



How Long Have You Been Using Mobile Marketing? 

Although all of the marketers surveyed currently use mobile marketing, most of 
them are very new to it and have just started using it in the past year. More than 
50% of those surveyed have less than a year of mobile marketing experience, and 
about 1 in 4 of them have 1 to 2 years of mobile marketing experience.  

This indicates that, despite all the conversation going on about mobile for the past 
several years, the platform is only now being widely adopted by marketers at large 
and small companies alike. 
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How Satisfied Have You Been with Your Mobile Marketing 
Activities? 

When asked how satisfied respondents were with their mobile marketing activities, 
44% said they were either completely satisfied or somewhat satisfied, indicating a 
relatively high degree of familiarity and comfort with the platform. 21% of 
respondents indicated they were either completely or somewhat dissatisfied with 
their mobile marketing activities. 
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What’s Your Single Greatest Challenge with Mobile 
Marketing? 

Most marketers see the complexity of getting started and finding the time to 
develop a campaign as the greatest challenges to mobile marketing. Marketers also 
see allocating a budget for a mobile campaign as a major hurdle to their mobile 
initiatives.  

This isn’t surprising as most marketers are new to mobile, and getting started can 
be a complicated.  

30% indicated finding time to develop a campaign was the most difficult part, while 
another 31% said it’s the complexity of getting started that holds them back.  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What is the Primary Objective of Your Mobile Marketing 
Activity? 

Driving leads to their businesses is the primary objective of mobile marketing 
activities for marketers. They also aim to increase engagement with existing 
customers and increasing brand awareness through their mobile marketing 
activities. 

62% of marketers indicated that driving leads to their business was their primary 
objective. 14% saw increasing brand awareness as the most important objective, 
and 11% aimed primarily to engage existing customers.  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How do You Expect Your Mobile Marketing Budget to 
Change Over the Next 12 Months? 
We also wanted to know how marketers expected their mobile marketing budgets 
to change over the next year. 38% of marketers expected it to remain the same, 
while 35% expected to increase their mobile marketing budget by more than 50%. 
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What Forms of Mobile Marketing are You Currently Using? 

Mobile websites are a widely adopted tool among marketers. Most brands have 
optimized their websites for mobile use. Other moderately popular tools are mobile 
display banner ads, mobile video, SMS, MMS, and QR Codes. Currently, location-
based services and mobile paid search are not widely used by marketers.  

72% of marketers indicated that they used mobile websites, making it the most 
popular form of mobile marketing. Only 10% of marketers indicated that they used 
location-based services such as Foursquare, SCVNGR, Yelp, etc. 25% of marketers 
indicated that they were using SMS, MMS and QR Codes for mobile marketing. 
34% of marketers indicated that they had used mobile display/banner ads. 

Respondents indicated that they will increase their use of mobile websites, mobile 
display ads and apps in the future. They also reported that they’re unlikely to 
increase their use of location based marketing services and QR codes.  
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Mobile Video: 13% In-App Advertising: 13%
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Terms and Definitions 
While there are new mobile tools coming online with relative frequency, there are seven 
that are particularly important.  What follows is a brief summary of each: 

Mobile Website: This is a simplified and streamlined version of your desktop website 
that’s been designed to appeal to a mobile visitor using his or her smartphone or a tablet 
to connect with your brand. 

SMS and MMS: Short Message Service and Multimedia Message Service are systems 
that enable brands to send texts or rich media (graphics, video, audio, etc.) to prospects 
and customers. 

Native Mobile Apps: These mini software programs reside in the smartphone or tablet 
and can be used by brands to provide information, games or e-commerce capabilities to 
prospects and customers. 

QR Codes: These are machine-readable codes consisting of an array of black and white 
squares, typically used for storing URLs or other information for reading by the camera 
on a smartphone. 

Mobile Display Ads: These are also known as mobile banner ads and are an effective 
way to drive new prospects to a mobile website. 

Native Advertising: Marketing messages that are embedded into a digital channel, 
often via mobile. So, for example, a marketing message embedded into the Facebook 
stream would be considered a native ad. 

Mobile Paid Search: Identical to desktop paid search except for the fact that it’s 
customized for mobile. The largest and best-known players in this field are Google, Bing 
and Yahoo. 

Location-Based Services: Apps such as Foursquare, SCVNGR, Yelp and others that 
leverage the user’s location to enhance the experience or provide more information.
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What is the Single Most Important Mobile Marketing Platform 
for Your Business? 

Marketers were also asked to identify what they believed was the single most 
important mobile marketing platform for their businesses, and 55% indicated that 
their mobile websites were most important. 
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Is Your Website Optimized for Mobile Visitors? 

We asked marketers whether their website was optimized for mobile visitors and a 
significant 67% answered yes. Surprisingly, 19% of those surveyed indicated that 
they did not know whether or not their websites were optimized for mobile visitors.  
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Which Mobile Marketing Tools Will You Use More Frequently 
in the Future? Which Will You Use Less Frequently? 

We were interested in which tools marketers will use more often and which ones 
they’ll use less often in the future. Survey respondents expressed that they plan on 
increasing the use of mobile websites, apps and mobile display ads in the future.  

Marketers stated that they were unlikely to increase their use of location based 
marketing services and QR codes in the future. When asked about their SMS and 
MMS use, most marketers stated they were not planning to increase their use of 
the two tools. 

Mobile Marketing Tools Ranked in Order of the  
Likelihood of Future Use by Marketers 

1. Mobile Websites 
2. Mobile Display Ads 
3. Apps 
4. Location Based Marketing 
5. Paid Search 
6. SMS 
7. QR Codes
8. MMS
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Are You Able to Measure the Effectiveness of Your Mobile 
Marketing Campaigns on an ROI Basis? 

We wanted to know whether marketers are able to measure the effectiveness of 
their mobile marketing campaigns on an ROI basis. While 31% of marketers 
indicated that they can measure the effectiveness of their mobile marketing 
campaigns on an ROI basis, 40% indicated that they did not know how to do so. 
Furthermore, 29% of respondents did not know whether or not they were able to 
measure the effectiveness of their mobile marketing on an ROI basis. 
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Where Did You See the Single Greatest Benefit from Your 
Mobile Marketing Efforts? 

We wanted to know where marketers see the single greatest benefit from their 
mobile marketing efforts. The results showed that most marketers see increased 
traffic to their website and increased exposure for their company as the greatest 
benefits. 21% of marketers saw lead generation as the greatest benefit.  
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Summary and Conclusion 
Mobile is generating a lot of buzz and attention right now. Everyone from the largest 
corporations on the planet to the smallest solopreneurs are interested in leveraging 
it to grow their sales and revenues. It might seem as though mobile is complex and 
mysterious — and it is in some ways — but that shouldn’t stop you from taking the 
time to wrap your mind around it and to start using it for your business.  

A great place to start is by re-visiting the action plan outlined earlier in this report. 
Then, take a look at the AWeber platform to start mobilizing your email marketing 
campaigns. Finally, you might want to work with a marketing firm like 60 Second 
Communications (the parent company of the 60 Second Marketer) to see if an 
agency is in order.  

The bottom line is that it’s not too late to get started in mobile. And now that you’ve 
read and digested this report, you can dive in right away. 
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About AWeber and   

The 60 Second Marketer 
About AWeber 

AWeber helps more than 120,000 businesses, entrepreneurs and bloggers increase 
sales and profits through its suite of web-based email marketing software, including 
autoresponders, responsive email templates, industry-leading deliverability and 
customer support 7 days a week.  

To learn more about AWeber, visit us at 
www.AWeber.com or call 877-293-2371. 

About 60 Second Marketer 

The 60 Second Marketer is an online 
magazine that provides tools, tips and 
tutorials for marketers around the globe. It is 
the official blog of 60 Second 

Communications, a marketing communications firm that creates ROI-based 
marketing campaigns for some of the world’s best-known and most loved brands. 
To learn more, visit www.60SecondCommunications.com or www.
60SecondMarketer.com or call us at 678-313-3472.  
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About the Survey 

The 2015 Mobile Marketing Survey from AWeber and 60 Second Marketer was 
conducted over a 4 week period and had almost 500 (N= 495) initial respondents. 
27% of the respondents work in B2B, 34% work in B2C and 39% work at 
companies that are both B2B and B2C.  

Those responding to the the survey were 66% male 
and 34% female. 48% reside in the United States, 
8% reside in the U.K, 7% in Canada, 6% reside in 
Australia and 3% in Brazil, with the remainder living in 
other countries around the globe.  

The majority of those taking the survey were between 
the ages of 40 and 59 years old.  

Additional Resources 
From the 60 Second Marketer Blog: 

50 Insanely Easy Ways to Get Started in Mobile Marketing 

Here’s the Only Tool You Need to Map Out Your Next Mobile Campaign [Decision 
Tree] 

Mobile Marketing: Everything You Ever Wanted to Know About Mobile but Were 
Afraid to Ask 

From the AWeber Blog: 

An Email Designer’s 3 Mobile Friendly Rules 
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What 3 Mobile Marketing Experts Say About Growing Your Business 

4 Things You Need to Know About Mobile Marketing in 2014 
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